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FRESH PERSPECTIVES ON
CONTEMPORARY PHOTOGRAPHY

Hotshoe
Contemporary Photography

Showcasing the best of 
Documentary, Art & Creative 

Photography
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Hotshoe 
International

Hotshoe is the UK’s leading independent contemporary 
photographic magazine showcasing the best of 
established and up-and-coming talent across a wide 
range of photographic genres. Its informative and 
incisive comment is complemented by extensive 
information on what is happening and what is new in 
the international world of contemporary photography. 
Hotshoe is published bi-monthly with six issues a year 
Feb / March, April / May, June / July, Aug / Sept, Oct 
/ Nov, Dec / Jan. The content of Hotshoe reflects the 
interest of its readership. 

Established over 30 years ago, Hotshoe is edited by 
Melissa DeWitt who has overseen significant design 
and content changes. In October 2010,S the magazine 
went to a larger format (285mm x 215mm), and was 
redesigned with Sarah Boris, a leading graphic design 
artist specialising in photography and art whose clients 
include the ICA and the Royal College of Art, London.

In 2008, Hotshoe opened an editorial office in New 
York and started North American distribution. This 
development has reaffirmed Hotshoe’s longstanding 
market position as the magazine of choice for 
individuals and businesses with an interest in 
contemporary photography both in Europe, and now 
in the US. The content of each printed magazine are 
available online at www.hotshoeinternational.com

Editorial 
Focus

Our aim is to showcase the best of a wide range of 
photographic styles and, at the same time, foster a 
broader understanding of the medium. Portfolios 
featuring emerging talent provide a vital platform for 
new photographers and sit alongside those of well-
known artists and professionals. Hot News provides 
broad coverage of photo industry news and events 
while reviews of the latest international photography 
festivals, art fairs, exhibitions and books are covered 
in Hot Events, Hot Shows and Hot Books, respectively. 
Product reviews and updates, covering the full gamut of 
traditional and digital technologies, are included in 
Hot Gear with awards and prizes featuring in Hot 
Awards. At the back of the magazine, an extensive 
Listings section covers international shows, photography 
festivals and fairs.

Hotshoe International is a publication of Hotshoe 
International Ltd – Registered in England No. 07163080

about
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Documentary section

editorial 
pages
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art section
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art section
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creative section
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pages
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hot books  /  new releases

editorial 
pages
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hot news  /  hot shows
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pages
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hot gear  /  Listings
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Circulation
Hotshoe is published bi-monthly with a print run 10, 000 copies, Feb / March, April / May,
June / July, Aug / Sept, Oct / Nov, Dec / Jan. Current Circulation figures are: 

	 Paid copies 	 3,133

	 Controlled revolving circulation copies 	 5,383

	 Nationwide distributed copies 	 700

	 Exhibition & Subs promotion copies 	 800

	 TOTAL COPIES 	 10,046

Readership Profile
	 Photographer / Artists 	 50% 	 5,022

	 Universities & Colleges 	 20% 	 2012

	 Collectors / Galleries / Agencies 	 15% 	 1509

	 Shop Sales 	 7% 	 703

	 Promotional 	 8%	 800

Rate Card
	 		

			   One 	 Six

	 DPS	 £1,785 	 £1,595

	 Full Page 	 £995 	 £895

	 Half-page 	 £565 	 £500

	 Quarter page 	 £335 	 £300

	 Back Cover 	 £1,350 	 £1,215

	 Inside front cover 	 £1,100 	 £995

	 Inside back cover 	 £1,030 	 £945

	 Update profiles from 	 £250 	 £900
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All digital files must conform to the following specifications:

• 	 Files must be high resolution PDFs
	 ** We do not accept artwork that has been designed in Photoshop. **
• 	 All images must be 300 dpi to ensure quality reproduction.
• 	 All fonts must be embedded.
• 	 Files must not contain any non-CMYK elements (no RGB, LAB or colour 	
	 profiles ie ICC profiles).
• 	 Combined colour ink density should not exceed 300%; to obtain a deep  
	 black please use: cyan 60%, magenta 0%, yellow 0%, black 100% = colour  
	 density 160%. Higher density may cause set-off due to ink saturation.
• 	 Single-page PDFs should be supplied unless otherwise agreed

Formats and sizes:

• 	 1/4 page and 1/2 page adverts must be fully defined by a key line, or an
	 image or background tint that fills the space up to the edges, and should  
	 not include bleed.
• 	 Full page adverts must include 5 mm bleed and must have crop marks.
• 	 Full page adverts must adhere to the type area (see below). Hotshoe 
	 cannot be held responsible for the loss of any text or images that are 		
	 beyond the safe type area.

Full page 
215 (w) x 285 (h) mm
full bleed
225 (w) x 295 (h) mm

Quarter page 
87.5 (w) x 120 (h) mm

half page Horizontal
180 (w) x 120 (h) mm

half page Vertical
87.5 (w) x 245 (h) mm

Double spread and full page  
type Safe area:
430 (w) x 285 (h) mm

Double spread
430 (w) x 285 (h) mm
full bleed
440 (w) x 295 (h) mm

Advert 
specifica-
tions
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contact 
details

Publisher

Charles Taylor	 Tel 	 020 7421 6000 

			   e-mail 	 ctaylor@photoshot.com  

Editor

Melissa DeWitt	 Tel 	 020 7421 6000 

			   e-mail 	 melissa@hotshoeinternational.com 

Deputy & Online Editor 

Miranda Gavin 	 Tel 	 020 7421 6000  

			   e-mail 	 mirandagavin@hotmail.com 

INTERNATIONAL EDITOR

Bill Kouwenhoven	 Tel 	 020 7421 6000 

			   e-mail 	 fantomas@well.com 

Editorial Assistant

Gregory Barker	 Tel 	 020 7421 6000 

			   e-mail 	 gbarker@hotshoeinternational.com  

Advertising

Clive Insley 	 Tel 	 01344 625131 

			   e-mail: cliveinsley@btinternet.com 

Gregory Barker	 Tel 	 020 7421 6000  

			   e-mail 	 gbarker@hotshoeinternational.com 

Ad Sizes

Double spread*
430 (w) x 285 (h) mm
full bleed
440 (w) x 295 (h) mm

Full page* 
215 (w) x 285 (h) mm
full bleed
225 (w) x 295 (h) mm

type Safe area: 
for full page  
APPLICABLE TO DOUBLE 
SPREAD
430 (w) x 285 (h) mm

Quarter page 
87.5 (w) x 120 (h) mm

half page Horizontal
180 (w) x 120 (h) mm

half page Vertical
87.5 (w) x 245 (h) mm

*	 Reminder: 
	 Full page and double spread 
	 adverts must include 5 mm bleed 	
	 and must have crop marks.


